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This article defines the concept of advertising, public service announcement
(PSA). The purpose, characteristics and objectives of PSAs are described. It is
about the main components and characteristics of billboard advertising as well
as the social and psychological impacts of background billboard nonprofit
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YV ecmammi euznauaemocsa nonamms pexnama, coyianvHa pexiama. Onucano
cymo, ocobausocmi ma 3a80amHs coyianvHoi pexiamu. Hoemvca npo ocHoO8HI
cKN1a008i ma xapakmepucmuxu 06i160po08oi pexkiamu, a MaKo;iC COYiaIbHO-

ncuxosiociune niorpyHms eniusy 0i160po008oi HeKOMEePYIlHOT peKIamu.

KirouoBi ciioBa: pekiiama, coliajabHa pekiiama, pekaaMHui muT (6indop.).

B cmamve onpedensemcs nouwamue pexnama, coyuanvHas pexkiama.
Onucano cyuHocmo, 0COOEHHOCMU U 3a0aya COYUANbHOU pekiamvl. Peub uoem
00 OCHOBHbLIX COCMABNANWUX U XAPAKMEPUCMUKAX OUnbopoosoll pekiamvl, d
Makoice coYuanrbHO-NCUXONIOSUYECKYI0 OCHOB) GIUAHUA OUNOOPO0BOL COYUANLHOUL

pexnamol.



KnroueBble croBa: pekinama, colMalibHasi pekjamMa, peKJIaMHbIA IIUT

(6unbopn).

Advertising is inseparable of the phenomenon of enoidy that was born at
the beginning of world civilization went throughfférent stages of development,
along with the social evolution of human culturaldlopment needs. Advertising
has considerable social significance. Daily its aetpon billions of people
contributes to the formation of certain standarfigshinking and behavior of
various layers of population. Is impossible to imn&gwithout advertising nor
business, nor the modern way of life.

Advertising is non-personificated, indirect medwatment that is usually
paid in nature and aims to create a positive imaigéhe object, which is
advertised [4].

Social advertising is information of any kind, distted in any form,
which is aimed at achieving social objectives afrpoting human values and
distribution which is not intended to make a pr{ifit

The main purpose of social advertisement is to gaahe way of life of
the person.

Promotes social advertising social problems changehavioral patterns,
creates a positive point of view of the communignecerning the issue, and
explains the political phenomenon, reported byphielic about the new public
events, reminds people of the need to make andthration to the non-profit
goals.

Social media advertising: TV, radio, print mediaWspapers, magazines,
etc.), external telephone, advertising media (indial special designs, panels,
screens, are, on the facades of buildings andtstas), the internal advertising
media (any advertising carriers placed inside hguapartments, buildings,
etc.), vehicles. Recently the non-profit advertisata can be found in the

Internet [2].



Principles of social advertising: legitimacy, opeas and accessibility of
the information provided; emotionality and crediiyiaccuracy, reliability and
constructiveness. the use of the State and othguémes in accordance with
the law; the use of forms and tools that don't eabhe consumer advertising of
moral, physical or mental damage [8].

In the course of achievement, a non-profit advedisperforms the
following functions: informative (provides informah that can help you make a
decision); stimulating (stimulates do so, and rtbeowise, for example, lead a
healthy life); gnoseological (removes human socralues); educational-
educational (educates man personality, family manjzen); aesthetic
(sometimes this feature is ignored: for examplesitow the harm of smoking,
depicting the black lungs); consolidating (unitegsdéd on shared values);
socializing (adapts to individual rules and regolad in society); expressive
(advertising appeals to the senses); advocacy ¢agdyaagainst harmful habits,
against violence in the family, etc.); preventimgpprts, for example, waiting
for the defaulter of taxes or not, who leads athgdife) [3].

Advertising shield or billboards is called the cwuastion of panels of
standard size and shape, which are made to cntedrivay, manually placed on
the shield [5].

M. Rinta-Valkam with twenty fifth experience in tlaelvertising business,
said: "foreign advertising has a specific charadtecause she has only a few
seconds to draw attention" [7].

Billboard’s advertising appeals to people at timetiwhen they are most
are set to perception and open to influence.

The main requirements to raise advertising is toaett attention, to be
brief, readable and understandable, it must ofpgear to the eye.

The texts should be, above all, readable. You shosé simple sentences
and simple graphic elements, because people lothleaids from a significant
distance or can pass around at high speed [2].



The font selected for outdoor advertising shouldelasy to read with
different distances. The spacing between letterstdsy and lines has to
improve visibility. Important is also the size bktletters.

How billboard ads should be short and simple. Herige main
disadvantage: no to tell interesting informatiorgypde compelling arguments
in favor of the advertised product. Typically, thetire text of billboard ads is
one sentence that can act and title. But stilldasic characteristic is brevity.
The words should be no more than seven. Oftenlihesp may be a game, or
be the result of distortion of the famous aphoriin

The best billboards placed on main transport andegteian areas,
highways, sports arenas and stadiums, fairs antbigghs, as well as other
places of large gatherings of people.

However, billboard advertising has both advantaged disadvantages.
The main benefits include, for example, that thiweatising is capable of
engulfing, which elements are representatives dfer@int social levels;
installed advertising only once, and affects coremsntonstantly, 24 hours. a
day over a long period, etc. [6].

Among the disadvantages are: perishable under tfiience of
atmospheric phenomena (rain, wind, etc.), some&sgiielieve advertising this
type of Visual pollution (too modern city is ovdoalated ad boards), you need
a long period of time for carrying out an adventgsicampaign using this feed
requires constant monitoring because there is bapility of damage [6]. To
these should be added the fact that the installatgfothe advertising Board
required the consent of the executive bodies oflag@, Township, city
councils. And if it comes to the installation ofllbboards on houses and
buildings, it is also need to obtain the consertheir owners [1].

Therefore, social billboard advertising should just be remembered the
content of his message, lead a man to certain asiods, but should actively
affect the behavior of your target audience, tedecisions and actions. Such

advertising should be short, but informative, btjdtut without causing, and



still have the edifying content and deep contéXteating non-profit billbooard
advertising, you should use the image that is rememt of warm human

feeling: touching picture of friendship, a happyrred life, family comfort.

Pexnama — 1e HeBiAAUTbHE SIBUILE CYYacHOCTI, LIO0 3apOAMWIIOCH Il Ha
MOYaTKy CBITOBOI LMBLII3aLii, MEPEKWIO Pi3HI eTalnu CTAaHOBJIECHHS pPa3oM i3
CYCIIJIBHOIO €BOJIOLIEI0 JIIOAUHH, ii MOTped KyJIbTYpHOTO pPO3BUTKY. Pekiama
Mae Heabusike cycmijgbHe 3HaueHHs. [llojeHHuM 11 BIUIMB HAa MIJBAPIU JIIOJCH
crpusie GOpMYBaHHIO TIEBHUX CTaHAAPTIB MHUCJICHHS 1 TIOBEIHKU Pi3HUX BEpPCTB
HaceJieHHs. be3 pekiiaMy HEMOXJIMBO YSBUTH Hi Oi3Hec, HIi CydacHUH crocid
KUTTS.

Pexnama — 1me HemepconidikoBaHe, orocepeaKkoBaHe 3acob0aMu MacoOBOL
iH(hopmarllii 3BepHEeHHS, 1110 HOCUTh, SIK MPaBUJIO, OIJIAYEHHUH XapakTep 1 Mae Ha
METi CTBOPEHHS IIO3UTHUBHOTO 00pa3y 00’ €KTy, IKUW peKiamyeThesl. [4].

ComianpHa pekinama — 11e iHdopmallist 0y1b-sIKOro BUIY, PO3MOBCIOIKEHA
B Oynp-sikiii Qopmi, sika crpsiMOBaHa Ha JOCSTHEHHS CYyCHIIbHO-KOPUCHUX
IiJIeH, TOMyJISIpU3allito 3araIbHOJIOICHKIX IIIHHOCTEH 1 PO3TIOBCIOKEHHS SKOT
He Mae Ha MeTi oTpuManHs mpuOyTKy [1]. OCHOBHOI METOIO COIliaNTbHOT
peKIIaMu € 3MiHa CIIOCO0Y KUTTSI JIFOIUHH.

CoulanpHa pekjamMa TOMYJSIPU3YE COLIabHI  MPOOJIeMHU, 3MIiHIOE
MOBEIHKOBI MO/Iei, CTBOPIOE TO3UTHUBHY TOYKY 30pY CIUJIBHOTH MO0
MeBHOTO MUTAaHHS, TOSCHIOE MOJITUYHI SIBUILA, MOBIJOMIISIE TPOMAACHKICTh
PO HOBI CYCTiJIbHI MOJIi1, HAraaye JOAsIM ITPO HEOOX1THICTh 3pOOUTH I1Ie OJTHY
MOXKepTBY Ha HEKOMEPITIHHI IIiJTi.

Hocisimu comianbHOT pekiiaMu €. TejaebadeHHs, pajio, ApyKoBaHI 3aco0u
MacoBoi iHpopMaliii (ra3eTH, )KypHaJId TOIO), TeJehOHHHH 3B’ 130K, 30BHIIIIHI
pexiaMoHoci (OKpeMi crienianbHi KOHCTPYKIIi, IUTH, €KpaHH, PO3TAlIOBaHi
npocto Heba, Ha (acagax OyIWHKIB Ta CIOPYA), BHYTPIIIHI peKIaMOHOCIT

(Oymp-siki HOCIT pekjiaMH, pO3MillleHI BcepelrHI OYIWHKIB, MPHUMIIIEHb,



CTIIOPYA TOIIO), TPAHCHOPTHI 3aco0u. OCTaHHIM YacoM HEKOMEPIIiHYy peKiIamy
MO>KHa 3ycTpitH i B Internet [2].

[IpunIMTIY colianbHOI peKJIaMHu:

. 3aKOHHICTh, BIIKPUTICTh Ta JOCTYIHICTh MOIaHOI iH(DOpMaIii;

. E€MOIIIMHICTh Ta KPEaTHUBHICTD,

. TOYHICTb, TOCTOBIPHICTh Ta KOHCTPYKTHUBHICTb;

. BUKOPUCTAaHHS JIep’KaBHOI Ta IHIIMX MOB BIAMOBIIHO [0
3aKOHO/AaBCTBA,

. BUKOpHCTaHHA (OpM Ta 3aco0iB, IO HE 3aBHAIOTh CIIOXXHUBAYeBI

peKJIaMu MOPaITbHOI, (i3UYHOT a00 MCUXivHOI KoM [8].

VY Xofi nocATHEHHS TOCTaBICHOI METH HEKOMepIliiiHa peKyiaMa BHKOHYE
Taki QyHKIII:

> inpopmaruBHa (rMogae BiZOMOCTi, IO JOMOMAararOTh MPUHAHATH
pillieHHs);

»  cruMylmoroda (3aoxouye 3poOWTH caMme TaK, a He iHakIie,
HaNpUKJIal, BECTH 3J0POBUI CIIOCIO KUTTH);

> rHoceoJioriyHa  (MTOMyJIsipU3y€e  3arajibHOMIOJACHKI  CYCHUIBHI
IiHHOCTI);

> OCBITHBO-BUXOBHa (BHXOBY€E B JIIOJMHI OCOOMCTICTH, CiM'SHHHA,
IpOMa/ISTHUHA);

> ecteTruHa (came 1151 QYHKIliSI IHKOJIU ITHOPYETHCS: TaK, HAIIPUKIIA/I,
a0V TIoKa3aTy IKiAJMBICTh MANiHHS, 300pa)XyIOTh YOPHI JIETeHi);

»  KOHcousigytoua (3rypTOBY€E Ha OCHOBI CITIJTBHUX IIHHOCTEH);

> cormianizyroda (agantye oCOOUCTICTh 0 MPUHAHATHX Y CYCHIBCTBI
HOPM Ta MpaBuJ);

»  eKcrnpecuBHa (pekiiama arnetoe 70 MOYyTTiB JIFOIUHH);

»  TpomaraHIucTChka (IporaraHjaa MpOTH HIKiAJUBUX 3BHYOK, TPOTH
HACUJUIS B CiM' 1 TOILO);

»  momepemkyroda (MOBiIoOMIIsSE, 110, HANpHUKIag, 4YeKae Ha

HETUTaTHHKA MTOJIaTKiB 200 Ha TOTo, XTO He Bejie 3I0poBUil crociO utTs) [3].



Pexnamuaum mmtom abo 01160p10M HA3UBAETHCS CIIOPYIKEHHS 3 MaHeseil
CTaHAAPTHOTO pO3MIpy 1 ¢opMH, Ha SKAX  PO3MIIIYIOThCA IIIaKaTH,
BUTOTOBJIEHI PyKapChbKUM CIIOCOOOM, SIKi BpYYHY HaKJIadatloThCs Ha IIUT [5].

M. Pinta-Bankam, Mawouu ABaUATUI STUPIYHUN JOCBIJ poOOTH B
pexkiaMHOMYy Oi3Heci, 3ayBakKUB. ,3O0BHIIIHA pekjiamMa Mae creurdiunuii
XapakTep, OCKIJILKHM y Hel € BChOTO JIeKiJIbKa CeKyH]I, 11100 MPUBEPHYTH yBary"
[7].

binGopnosa peknama 3BepTaeThcs A0 JIOAEH B TOW 4Yac, KOJU BOHH
HaNOINIBII HANTAIITOBAH] HA CIIPUHHSATTS Ta BIAKPUTI 715 BIUIUBY.

OCHOBHMMH BHMOTaMH JI0 IIUTOBOI peKJaMHu €. TpUBEepTaTH N0 cede
yBary, OyTH CTHUCIOI, YUTabelbHOIO Ta 3pO3YMIJIOIO, BOHA MOBHHHA YacTo
MOTPAIISATH Ha OYi.

Texctu mnoBuHHI OyTH, mepm 3a Bce, uuTabenbHUMHU. Baprto
BUKOPHCTOBYBATH MPOCTI pPeUEHHS Ta MPOCTI rpadivHi eJIeMeHTH, ajkKe JTFOIU
TUBTISITHCS Ha PeKjIaMy i3 3Ha4HOI BiJicTaHi 200 MOXYTh TPOIKIKATH TTOOIH3Y
Ha BEJIMKIi¥ mBUIKOCTI [2].

lpudT, miaiOpanuii 1151 30BHIIIHBOT PeKJIaMU MOBUHEH OyTH JIETKUM JIs
MPOYUTAHHS 3 pI3HUX BiJAcTaHed. BiamoBigHu{ I1HTEpBaN MiX JiTepamu,
CJIOBaMH 1 pSKaMU Ma€ TMOKPAIIUTH BUIUMICTh. BaXIMBUH TakoxX po3Mip
JiTep.

3BepHeHHs 061100pIOBOT peKjaMu MOBUHHE OyTH KOPOTKHM Ta MPOCTHUM.
3Bifich i OCHOBHMI HEJOJIIK: HeMa 3MOTH PO3IMOBICTH IIiKaBy iH(pOpMAIIifo,
HAaBECTH TEPEKOHJIMBI apryMEeHTH Ha KOPHCTh PEKIaMOBAaHOTO TIPOIYKTY.
3a3Buuail Bechb TEKCT O1100pIOBOI peKiIaMu BUPAKAETHCS OIHUM PEUYEHHSM,
K€ OJHOYACHO MOXKe BHUCTyMaTH 1 3arojoBkoM. I[IpoTe Bce-Takum OCHOBHA
XapaKTepUCcTUKa — e CTUCHICTh. CiiB MOBUHHO OyTH He Oinbine cemu. Yacto
¢dbpaza Moxe cobor0 SBISITH Tpy CiIiB, ab0 OyTH pe3ylIbTaTOM CIOTBOPECHHS
BiJIOMOT0 BHCJIOBY [6].

Pexnamui mutH  HalledeKTHBHiIlE  pPO3MIIIyBaTH Ha  OCHOBHHUX

TPAHCIIOPTHUX Ta MIIMIOXIIHUX MaricTpayisix, IUIOIIax, CIOPTUBHUX apeHaxX Ta



CTaJlloHax, spMapKax Ta BHUCTaBKaX, a TaKOX IHIIMX MICLUSIX BeJIHUKOTO
CKYITYEHHs JIFOIeH.

[IpoTe muTOBa pekinamMa Mae sIK mepeBard, Tak i HefgoJiku. Jlo ocCHOBHUX
mepeBar, HampuKIag, BiJHOCITh Te, IO JaHa peKiamMa 3JaTHa OXOIUTH
ayJIuTOpPit0, CKJIAJOBHUMHU e€JeMEeHTaMH sIKOi € TIPeJICTAaBHUKU PI3HUX
COIllaIbHUX pPIBHIB;, BCTaHOBJICHA peKjaMma JIMIle OJWH pa3, a BIUIMBAE Ha
CTIOKMBAYiB MOCTIWHO, 24 ro/. Ha J00y MPOTITOM TPUBAJIOTO TEPIOTy TOIIO
[6].

Cepen HeNONIKIB BHAUISIOTH. IIBUAKO TICYEThCS MiJ  BIUTUBOM
aTMoc(epHUX sABHI (IOI, BiTEp TOIIO), MEsSIKi KPUTUKH BBaXKAIOTh peKIamy
TAKOTO THUIY Bi3yaJbHUM 3a0pyAHeHHsAM (HaATO BXE CydacHe MICTO
NepeHaBaHTAXXEHEe PEKIaMHUMHM IIUTaMH1), HEOOXITHUI TPUBAJIUH Iepio]] Jyacy
JUIsl  TIPOBEACHHS  pPEeKJIaMHOI  KaMmaHii 3  BHUKOPUCTAaHHSM  I[bOTO
iHpopmMmariifinoro kaHamy, HeOOXiITHUM TOCTIHHUIA KOHTPOJIb, OCKIJIBKH iCHYE
IMOBIPHICTb ITOSIBU MOIIKOKeHb [6]. Jlo X HeTOMiKiB BapTO JOJATH IIie U Te,
110 Ha BCTAHOBJIEHHS PEKJIAMHOTO IIUTa HEOoOXiHa 3ro/ia BAKOHABYMX OpTaHiB
CITBCHKHX, CENUIIHUX, MICBKHX paj. A SKIIO MOBa Hae Mpo BCTAaHOBJICHHS
peKJIaMHUX IUTIB Ha OyJWHKaX Ta cropyjaax, TO Ie ¥ MOTpiOHO oTpuMaru
3roay X BiaacHHKIB [1].

Orxe, comiasbHa OUTOOpMOBa pekjiaMa TIMOBWHHA HE  MPOCTO
3amam’ sITaTUCh 3MICTOM CBOTO 3BEPHEHHs, MPUBECTH JIOAMHY [0 TMEBHHUX
BHCHOBKIB, a2 TIOBUHHA aKTHUBHO BIUIMHYTH Ha IMOBEJIHKY IILOBOI ayJauTOpii,
TOOTO CIIOHYKaTH N0 pillleHb Ta Aiil. Taka pekiama MoBUHHA OYTH CTHCIIOO,
ane 1H(QOPMATHUBHOI, SCKPaBOIO, ajieé He BUKIMKAIOUOK, a IlIe MaTu
MTOBYAIBHUH 3MICT Ta TIMOOKUH KOHTEKCT.

CTBOpIOIOYM HEKOMEPIIIHY LIMTOBY peKjiaMmy, BapTO BUKOPHUCTOBYBATH
300pakeHHsI, 1[0 HaraayrTh IPO TEIUI JIFOACHKI IMOYYTTS. 3BOPYIUIUBI

KapTUHU JpYXOH, [ACTUBOTO MOAPYKHBOTO KUTTS, POJUHHOIO 3aTHILKY.

Cnrcok BUKOPUCTAHOI JIiTepaTypu:



1. VYkpaina. 3akon. «Ipo pexiamy» Big 3 nunus 1996 poky [Tekcr] /
Bepxosna Panga Ykpainu. —K. : 1996.-Ne 38.—C. 181.

2. Bacunbes, I'. A. OCHOBBI peKJIaMHOW NIeATEIHHOCTH.: Y4el. mocodue
s By3oB [Texct] / I'.A. Bacuibes, B.A. Tlonsko.— M. : FOHUTU-JIAHA,
2004.— 414.— ISBN 5-238-00625«.

3. Bnagumupcebka, A. O. Pexmama: Hapu. moci6. [Teker] /
A.O. Brnagumupceka, [1.O.Bnagumupcskuii; Pen. @ B.B. Ilecoubkuii,
T.€. Maptunosa, I.I1. Kopo6ko.—K. : Konnop, 2006.— 334.— ISBN 966-351-086-
2.

4. O6putbko, b. A. Pexnama 1 peknamHa AisuibHicTh: Kypc nekuii
[Tekct] / B. A. O6putbko.— K. : MAVII, 2002.-24Q. ISBN 966-608-200-4.

S. [Necoukuit, E. O. CoBpeMeHnHast pekiama. Teopust u npakTtuka [Texcr]
/| E. O. Ilecoukwuii.— PoctoB Ha [lony : ®@enikc, 2001.—32C.— ISBN 5-222-01589-
0.

6. Pomar, E. B. Pekmama: VYuelG. 18 CcTyd. CHeHblaIbHOCTH
»Mapketunr” [Tekct] / E. Pomar. — 3€ usa. mepepab. u mom..— K, XappkoB :
HB® ,,Cryauentp”, 2000.— 48Q:.—ISBN 966-7530-12-4.

7. Jlydie oquH pa3 yBUIETh, 4eM cTo pa3 ycibimarh [Tekct] // 3epkano
peknambl. — 2007. Nel. —C. 26-29.

8. I'onora, Y. Borpocel rocy1apCTBEHHOTO peryJIMPOBAHUS COLUUAIBHON
peknambl [DnextponHbiii pecypc] / WM. T'onota. — 3aroioBok ¢ skpany. — Pexxum

noctymy: http://fppr.org.ua/netgorod/SSR.htm




