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The methodological problems of company value management are analyzed. The experience of the construction of

company value management system by Ukrainian companies is generalized. The suggestions are developed in relation
to the improvement of a mechanism of company value management in the conditions of new challenges.
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.
The process of planning of organizational development of industrial complexes is considered. Principles, factors,

stages of process of planning of organizational development are generalize, and also procedures of reasoning of changes in
an organizational structure and determination of possibilities of their effective introduction on industrial complexes are offered.
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