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  In the article the problem of research of morality rises in modern cognitive 
psychology. Three ways of forming of morality are described – through fear of punishment, 
empatiyniy and reflectivity. By empiric research an author leads to efficiency of reflective 
way and substantiates necessity of research of morality on matacognitive levels.  
 Keywords:  cognitive psychology, morality, reflectivity, the ways of form of morality, 
metacognitive level. 
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